Robert Halfon MP
House of Commons

London

SW1A 0AA

26 November 2010
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I am writing to provide information requested in the Parliamentary Questions
that you tabled on 9 November 2010:

To ask the Secretary of State for Culture, Olympics, Media and Sport, how
much his Department's agencies and non-departmental public bodies spent
from the public purse on influencing public policy through (a) employing
external (i} public affairs companies, {if) strategic consultancies and (iii)
corporate communications firms, (b) external marketing and (c) other activities
in each of the last 10 years.|23757.

The Big Lottery Fund is a non departmental public body whose core objective is

to use public money raised through the National Lottery to fund projects that Sy
further our mission {o help communities and people most in need. It does not § "*
seek to influence public policy in the ways described within the question and
has not spent any public funds with that direct objective in mind. We do believe
there are lessons from projects that we fund of wider interest to policy makers Direct jine:
but that is a matter for them to determine and take advantage of as they wish. 020 7211 1760

ENVESTOHLIN OB

Please contact me if you would like any further information about the work of Email:
peterwanless@

the Big Lottery Fund. biglotteryfund.org.uk

PETER WANLESS
Chief Executive




Mr Robert Halfon MP
House of Commons
LONDON

SW1A OAA
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THE BRITISH LIBRARY

96 Euston Road
l.ondon
NW1 208

T+44 (0)843 208 1144
www.hl.uk

23 November 2010

Following your recent question to the Department for Culture Media and Sport, | can

report the following response from the British Library.

. To ask the Secretary of State for Culture, Olympics, Media and Sport, how much
his Department's agencies and non-departmental public bodies spent from the
public purse on influencing public policy through (a) employing external (i)
public affairs companies, (1) strategic consultancies and (iii} corporate
communications firms, (b) external marketing and (¢} other activities in each of

the last 10 years. 23757

The British Library has not spent any money on 'influencing public policy' through

any of the channels listed in your guestion.

Yours sincerely,

&1 o Bl

Dame Lynne Brindley
Chief Executive

cc The Department for Culiure Media and Sport
T: +44 (0120 7412 7273 F+44 {0320 7412 7093

chief-execulive@hi. vk



THE
BRITISH

MUSEUM

Robears Halfon MP
House of Commons
London

SWI1A OAA
16 November 2010

Dear Mr Halfon

British Museum response to Parliamentary Question 23757

I am writing to you following your recent Parliamentary Question to the Department
for Culture, Media and Sport regarding spending on external agencies and companics
to influence public policy.

To ask the Secretary of State for Culture, Olympics, Media and Sport, how much his
Department's agencies and non-departmental public bodies spent from the public purse on
influencing public policy through (a) employing external (1) public affairs companies, (i)
strategic consultancies and (iit) corporate communications firms, (b) external marketing
and {¢) other activities in each of the last 10 years. | 23757

I can confirm that the British Museum does not employ any external public affairs

companies, strategic consultancies or corporate communications firms to influence
public policy.

Yours sincerely

Dr Andrew Burnett
Deputy Director

Great Russell Street, LondonWC18 300G www.britishimuseum.org
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ENGLISH HERITAGE

from the Chief Executive
Or Simon Thurley
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Mr Robert Halfon MP
House of Commons
London

SWIA OAA

25 November 2010

L A Ytfon

I am writing to provide information in response to the Partiamentary Question below which
you tabled on 10 November 2010.

To ask the Secrecary of State for Culture, Olympics, Media and Sport, how much his
Department’s agencies and non-departmental public bodies spent from the public purse on
influencing public policy through (a) employing external (i) public affairs companies, (i}
strategic consuftancies and (iii) corporate communications firms, (b) external marketing and
(c) other activities in each of the last 10 years. [23757]

English Heritage regufarly advises government on heritage issues but has spent no public
money on employing external agencies or consultancies o influence public policy.

A copy of this letter will be placed in the libraries of both Houses.

Viko el

cc Public Engagement & Recognition Unit, DCMS

1 WATERHOUSE SQUARE. 138 - 142 HOLAORN, LONDON, EGIN 28T

Diect ielephone G20 7973 3222 [Diect Facsimile 020 7973 3379
chiel executive @english-heritage. org.uk



Foothall Licensing Authority

Floor 6
Oceanic House
1a Cockspur Street

Robert Halfon MP London
House of Commons SW1Y SBG
l.ondon

www, flaweb.org.uk

SW1A 0AA

11 November 2010

PARLIAMENTARY QUESTION 23757

Dear Mr Halfon,

In response to your recent Parliamentary Question asking the Secretary of
State for Culture, Olympics, Media and Sport, how much his Department's
agencies and non-departmental public bodies spent from the public purse on
influencing public policy through (a) employing external (i) public affairs
companies, (i} strategic consultancies and (iii) corporate communications
firms, {(b) external marketing and (c} other activities in each of the last 10
years, | can confirm that the Football Licensing Authority has spent no money
in the last ten years on influencing public policy in any of the categories you
have listed.

Yours faithfully

-
g
-~
\“-‘
s
\\

John de Quidt
Chief Exacutive
Football Licensing Authority

cc DCMS Public Engagement and Recognition Unit

Faothall Licensing Authority, Chairman Paui Darling QC



Robert Halfen MP
House of Commons
l.ondon

SW1A 0AA

28 November 2010
Dear Mr Halfon
Parliamentary guestion — number 23757

To ask the Secretary of Stafe for Culture, QHympics, Media and Sport, how much his
Department's agencies and non-departmental public bodies spent from the public purse on
influencing public policy through {a) employing external (i) public affairs companies, (ii)
strategic consultancies and (iii) corporate communications firms, (b) external marketing and
(c) other activities in each of the last 10 years.

In response to your Parliamentary Questions answered on 16 November 2010, the Minister for
Tourism and Heritage, John Penrose MP has asked me to wrile to you and answer your guestion on
spending from the public purse on influencing public policy.

The Gambling Commission is funded almost entirely by licence fees paid by gambling operators. The
exception in the past has been a reiatively small amount of Grant in Aid to fund specific research -
this funding of around £0.5m a year has now ceased.

Qutside of performing its statutory function in directly advising government on gambling which may be
classed under parl (¢) of your question, the Commission has speni noe money, from any source,

including public funds, on influencing public policy through these means.

If you have any further questions about this or any other aspect of the regulation of gambling then
please do not hesitate fo contact me.

Yours sincerely

Jenny Williams
Chief Executive

C/%V :f «3 INVESTONRS @ % - Victona Square House T 0121 230 GBEG
L U & INPEOPLE Vicloria Square F 0121 2306720
Birmingham B2 48P vawve gamblingcommission gov Lk




Robert Halfon MP
House of Commons
London SWIA DAA

Dear Ms Patel
PQ 23757

1
l
|
6 November 2010
{ am responding to your Parliamentary Questions as follows:

Robert Halfon{Harlow|To ask the Secretary of State for Culture, Clympics, Media and Sport, how
much his Department's agencies and non-departmental public bodies spent from the public purse on
influencing public policy through (a) employing external {i} public affairs companies, (ii) strategic
consultancies and (jii) corporate communications firms, (b) external marketing and {c} other activities
in each of the last 10 years|23757

As far as the Geffrye Museum is cancerned the answer in zll cases is Nil.

| hope this provides the information you require. Please let me know if you have any
questions on the above,

Yours sincerely

Becd Bec

David Dewing
Director

THE GEFFRYE

MUSEUM OF THE HOME

KINGSLAND ROAD LONDOMN E2 8EA  www.geflrye-museum.org.uk FAX 020 7729 5647 TEL 020 7739 9893

THE GEFFRYE MUSEUM TRUSY LIMITED  CHARITY REGISTRATION NHO. 503052 COMPARY REGISTRATION NO. 2476642 R}EGIS‘IEREI) IN ENGLANMD
¢ .

1 M 1 ~




Parnell House 25 Wilton Road London SW1V 1iW
Telephone: +44 {0)20 7333 0043 Facsimiie: +44 (0)20 7333 0041 Mobile: +44 (0)7768 081 754
e-mail; douglas.erskine-crum@hblb.org.uk

Robert Haifon Esq
House of Commons
Woestminster
London

SW1A DAA

17" November 2010

h AN b \%‘%ﬁc\ 3

Parliamentary Question 23757

To ask the Secretary of State for Culture, Olympics, Media and Sport, how much his Department's
agencies and non-departmental public bodies spent from the public purse an influencing public
policy through {a) employing external (i) public affairs companies, (i) strategic consultancies and
(iii) corporate communications firms, (b) external marketing and {c} other activities in each of the
last 10 years,

| have been asked by Department for Culture, Media and Sport to respond directly to you in order to
answer the Parliamentary guestion noted above that you have recently asked.

By way of background the Horserace Betting levy Board is a statutory body established by the
Betting Levy Act 1961 and now operating in accordance with the provisions of the Betting, Gaming
and Lotteries Act 1963 {as amended). it is a non-departmental public body, and its sponsoring
Government department is the Department for Culture, Media and Sport.

The Horserace Betting Levy Board raises money by collecting a statutory levy on off-course hetting
on horseracing, and on the Tote and on-course bookmakers, which it then distributes for the
improvement of horseracing and breeds of horses and for the advancement of veterinary science
and education,

The Horserace Betting Levy Board receives no money from the public purse and therefore the
answer is nil, '

with best wishes,

b Tovcaly

J)Nl'*ﬁ/ks Chiir Do .

cc Alana Curtis - DCMS

e -
-
o

Bouflas Erskine-Crum
" Chief Executive



Head Office felephone Texiphone
7 Malbain Place 0207891 6000 D20 7591 6255

Lohdon SWIW BINR Foiesimile Website Ernail
0207591603 www ok corolas@h.orguk

24 November 2010

Robert Halfon MP
House of Commons

Westminster
l.ondon
SWIA 0AA
S \‘,
. o P '
N Y ; . ‘\ | Y

BCMS Parliamentary Question 23757

heritfage
lottery fund

From the Chiaf Praouiive

t have been asked, as Chief Executive of the Heritage Lottery Fund, to answer the following question
which you recently tabled to the Secretary of State for Culture, Olympics, Media and Sport:

To ask the Secretary of State for Culture, Olymipics, Media and Sport, how much
his Departiment’s agencies and non-departmental public bodies spent from the
pubtic purse on influencing public policy through (a) employing external (i} pubic
affairs companies, (i) strategic consultancies and (iii} corporate communications
firms, (b} external marketing and (c) other activities in each of the last 10 years.

As a Non Departmantal Public Body and Lottery Distributor, the Heritage Lettery Fund does not pay 1o
seek to influence public policy. We have therefore net spent any public funding on this in the last 10
yaars. We do, of course, provide information and advice to Ministers and Parliaimentarians as

appropriate.

Carole Souler

9 The Mational Lottery




HORNIMA

Horniman Museum Telephone Emait

100 London Road +44 (0) 20 86991872 jvitmayer@horniman.a
Forest Hil Facsimile Internet

london SE23 3PQ +44 (0} 20 8291 5506 www.hornimain.ac. uk

Robert Halfon MP
House of Commons
London, SW1TA DAA

22 November 2010

Dear Mr Halfon
fn response to PQ 23757

To ask the Secretary of State for Culture, Olympics, Media and Sport, how
much his Department's agencies and non-departmental public bodies spent
from the public purse on influencing public policy through {a) employing
external (i) public affairs companies, {ii} strategic consubtancies and {iii)
corporate communications firms, (b) external marketing and (c) other activities
in each of the last 10 years.

The Horniman Museum has not spent any public funds on influencing public
policy in any of the last 10 years through (a) employing external {i) public
offairs companies, (i) strategic consultancies and {jii) corporate
communications firms, (b) external marketing or (c) other activities

Yours sincerely

by

Janet Vitmayer
Chief Executive

cc: DCMS



IMPERIAL WAR

FROM THE DIRECTOR GENERAL

Diane Lees FMA FRSA

fmperial War Museum London
Robert Halfon MP Lambeth Road
House of Commons London SEI 6HZ

London, SWIA 0AA
Telephone 020 7416 5206/5207

spartme - re, Olympics, dia and Sport Fax 020 7416 5216
ce Department for Cutture, Olympics, Media p Ev decs@hmorgulk
Website  wwwiwm,orguk

Our Ref DPLAIOMZ

22 November 2010

Doow My Fefan

Parliamentary Question:

To ask the Secretary of State for Culture, Olympics, Media and Sport, how much his
Department's agencies and non-departmental public bodies spent from the public purse
on influencing public policy through () employing external (i) public affairs companies, (i)
strategic consultancies and (i} corporate communications firms, (b) external marketing
and (c) other activities in each of the last 10 years. 23757

In response to your recent PQ addressed to the DCMS, the Imperial War Museum has
not spent any public funds in the last ten years on influencing public policy through the
means cutlined in your guestion.

IMPERIAL WAR MUSEUM LONDON - CHURCHILL MUSEUM and CABINET WAR ROOMS « HMS BELFAST
IMPERIAL WAR MUSEUM DUXFORD - IMPERIAL WAR MUSEUM NORTH




25 November 2010

Mr Robert Halfon MP
House of Commons
Landon

SW1A 0AA

Dear Mr Haifon

L write in response to your Parliamentary Question numbered 23757

Raobert HalfontiHarlow| To ask the Secretary of State for Culture, Olympics, Media and Sport,
how much his Department's agencies and non-departmental public bodies spent from the public
purse on influencing public policy through (a) employing external (i) public affairs companies, {ii)
strategic consultancies and (iii} corporate communications firms, (b) external marketing and (c)
other activities in each of the fast 10 years.

a} The MLA has not employed external public affairs companies, strategic consultancies,
or corporate communications firms to influence public policy in the last four years, or to
the best of our knowtedge in the last ten,

b) The MLA is primarily a business-io-business organisation and does not use external
marketing for the purpose of influencing public policy.

c) Core to the MLA's purpose is the promation of best practice advice in museums,
tibraries and archives and the development of better and more cost effective provision
of museum, library and archive services. This has involved some activily that might, for
a small proportion of some items of spend, be defined as influencing public policy, for
instance best practice publications aimed at encouraging local authorities to develop
their museum, lfibraries and archives in particular ways. 1t is not possible to extract
such expendilure retrospectively in any meaningful way and to attempt to do so would
use a disproportiohate amount of public money exceeding the threshold for
Parliamentary Questions.

ff you require further information, please do not hesitate to contact me.

Yours sincerely

(on




NATIONAL
GALLERY

My [Robert Hallon MP
Member for Harlow
House of Commons
Lendon

SWIA OAA

22 November 2010

Picar Mr Halfon
Parliamentary Question 23757

Famnwriting in vesponse to your Paliamentary Question to the Secretary of Stare for Culture,
Olvipics, Media and Sport.

Q.23757  To ask the Secretary of State for Cultsire, Olympics, Media and Spovt how vael his
Departnent's agencies and non-departmental public bodies spent from the public puvse ou
influencing public policy through (a} employing external (i) public affaivs companies, (i} strategic
consultancies and {iii) corporare communications fivms, (b) external marketing and (¢} oilter
activities in cach of the last 10 years.

No money fron the public purse has has been spent by the Natonal Gallery in the fast ten
yeans on mfluencing public policy,

Yours smcerely

/}r/{/{faf ,’;/;'3-/-‘[/) /‘:..('k‘r'fr"'[/t-(/)

Nicholas Penny
Divector

co Al Corns, Pablic Brgagement and Recepninon Ut (PERUL DOMS

From the Director

The National Gollery Trafalgar Square Lendon WC2N SDN - Telephone 020 7747 2800 Fax 020 7830 1500 duectorddng-tonden.org uk



101 Wigmore Street
. London W1l 1QU
National Lotter
y Tel +44 {0)20 7016 3400

Com mission Fax +44 (0)20 7016 3401

www.natlotcomm.gov.uk

Robert Halfon MP
House of Commons
London

SW1A CAA

16 November 2010

Daws e @

Re: National Lottery Commission response to Parliamentary Question 23757

As Chief Executive of the National Lottery Commission, a non-departmental public body
sponsored by the Department of Culture, Media and Sport, | have been asked to write to you
to you directly to answer the following Parliamentary Question which you tabled on 10
November 2010:

To ask the Secretary of State for Culture, Olympics, Media and Sport, how much his
Department's agencies and non-departmental public bodies spent from the public
purse on influencing public policy through (a) employing external (i) public affairs
companies, (ii) strategic consultancies and (iii} corporate communications firms, (b)
external marketing and (c) other activities in each of the last 10 years.|23757

The National Lottery Commission has not spent any money on influencing public policy since
it was established in 1998. Responsibility for policy relating to the National Lottery fies with
the Department of Culture, Media and Sport. As the expert regulator of the National Lottery,
the Commission will respond to government consultations, respond to requests for advice
from the Department on policy issues or give evidence to Select Committees in cases that
have relevance 1o our duty to protect the long-term interest of the Lottery. As this is part of
our day-to-day work we do not keep records of the cost of this activity.

I you would like any further information about the National Lottery Commission please
contact me on m.harris@natlolcomm.gov.uk.

Yours sincerely

ol Py

Mark Harris
Chief Executive
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Robert Halion MP

Member of Parliament for Harlow
House of Commons

London

SW1A 0AA

12 November 2010

Dear Mr Halfon
Parliamentary Question 23757

We have received a communication from the Department for Culture, Media and
Sport to advise us that you are to ask the Secretary of State for Culture, Olympics,
Media and Sport:

How much his Department's agencies and non-departmental public bodies spent
from the public purse on influencing public policy through (a) employing external (i)
public affairs companies, (ii) strategic consultancies and {jii) corporate
communications firms, (b) external marketing and (¢} other activities in each of the
last 10 years.

I have been asked by my colleagues at the Department to respond to your questions
and | can confirm that the National Portrait Gallery has not spent any money from
the public purse in any of the above-mentioned ways fo influence public policy.

Yours sincerely

Sandy Nairne
Director



2 NATU RAL A shared heme You are one of an ostimeted six
billion people living on Earth today, and you share it
H ISTO RY with more than 1.5 mitlien ather specles known to
U E sclence, Earth from space, Natural History Museom
M S U M Picture Library

23 November 2010

Mr Robert Halfon MP
House of Commons
London

SW1TA 0AA

Doy Mo fulfe,

The Department for Culture, Media and Sport has asked me to respond on behalf of the Natural History
Museum to your Parliamentary Question 23757: To ask the Secretary of State for Culture, Clympics, Media
and Sport, how much his Department's agencies and non-departmental public bodies spent from the public
purse on influencing public policy through (a) employing external () public affairs companies, (il) strategic
consultancies and (iij) corporate communications firms, (b) external marketing and {c) other activities in
each of the last 10 years.

The Natural History Museum has not spent any money on section {a} in the last 10 years. In regards to
section (b), the Museum spent £1,950 in 2008 and £12,130 in 20609 on advertising In political sector
publications, which was largely part of our campaign to raise awareness of the opening of cur new Darwin
Centre (our £78m state-of-the-art collections storage, research facilities and public engagement with science
development) in September 2009. In answer to section {¢), the Museum has spent the following:

2003 2006 2008 20069 Total

“Treasurehouse £15,600 £10.000 £11,360 £36,960
& Powerhouse” —
aconomic impact
assessment

Partnerin £18,333 £18,333
Cultural
Diplomacy
Project led by
DEMOS

Catering for £274 £457 £731
small events for
politicians, i.e.
exhibition
openings,
behind-the-
scenas tours

£56,024

! hope this information is wseful,

Yours sincerely

Dr Michael Dixon
Director, Natural History Museum

ce: DCMS

The Natural History Museurn Cromwell Road London SW7 580 United Kingdom  +44 {0020 7942 5000 www.nhm.ac.uk
Printet an Dvolve Business which Is 75% recycled



. National Museums Liverpool

Wiiliam Brown Street
Liverpool L3 8EN

Robert Halfon MP switchboard
House of Commons (0151} 207 0001
London

SW1A 0AA

25 November 2010
Dear Mr Halfon

In response to the Parliamentary question below and the DCMS request for all
Chief Executives to write directly to the questioner, please find below National
Museums Liverpool's (NML) response.

Robert Halfon|Harlow|To ask the Secretary of State for Culture,
Olympics, Media and Sport, how much his Department's agencies and
non-departmental public bodies spent from the public purse on
influencing public policy through (a) employing external (i) public affairs
companies, {ii} strategic consultancies and (iii) corporate
communications firms, (b) external marketing and {c¢} other activities in
each of the last 10 years.|23757

On the basis that this question relates to "influencing public policy", the only
spend that NML made that would be relevant relates {o the 2006 and

2008 Economic Impact Studies that were undertaken and published.

The total cost for these two pieces of work was £25,000.

F trust that this information fully complies with and satisfies the nature of your
request,

Yours sincerely

Dr David Fleming OBE
Director

cc Public Engagement and Recognition Unit, DCMS

Director David Fleming OBE MA PhD AMA

HM Revenue & Customs Museum -+ International Slavery Museum - Lady Lever At Gallery - Merseyside Maritime Museum
Museum of Liverpaal {opens 2010} « Nalional Conservation Centre - Sudley House - Walker Art Gallery - World Museum Liverpool

NATIONAL MuseUMs [ITEERION




Robert Halfon MP 11 November 2010
House of Commons

London

SW1A QAA

Dear Mr Halfon

Written Parliamentary Question No, 23757 To ask the Secretary of State for Culture,
Olympics, Media and Sport, how much his Department’s agencies and non-
departmental public bodies spent from the public purse on influencing public policy
through (a) employing external (i) public affairs companies, (i) strategic
consultancies and (iii) corporate communications firms, (b) external marketing and (c)
other activities in each of the last 10 years,

bam writing in response to the above Parliamentary Question in respect of the Olympic
Lottery Distributor, a non-departmental public body which is sponsored by the Department of
Culture, Media and Sport.

The Olympic Lottery Distributor was formed in 2008, It does not directly employ any
communications or marketing staff and has spent NIL on influencing public policy through
(a) employing external (i) public affairs companies, {iii) sirategic consuitancies and (i)
corporate communications firms, (b) external marketing and (c) other activities in each of the
last four years.

The Olympic Lottery Distributor has made limited use of external communications and
marketing organisalions to develop a communications strategy, a corporate icdentity and a
website, if you would like details on the expenditure in relation io these items please lel me
know.

I'am copying this tetter to the DCMS to enable it to be placed in the Libraries of both
Houses.

e
o
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ian Brack

Chief Executive

feny trong

e National Lottery
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From Lieutenant-General Jonathon Riley CB DSC PhD MA FRGS
Director-General and Master of the Armouries

Mr, R. Halfon
House of Commons
London

SWIA QAA

240 November 2010
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ARMOURIES

Main Headgquarters:
Clarence Dock

l.eeds LS10 1LT

Direct Line: 0113 220 1805
Mobile: 07717 883175
www . rovalarmeouries.org

l.ondon Office:

The Royal Armouries
Middle Tower

HM Tower of London
London EC3N 4AB
T: 020 3166 66860

To sk the Secretary of Stale for Culture, Olvmpics, Media and Sport, how much his

Department's cgencies and nhon-deparimentd public bodies spent from 1he public purse

oninfluencing public nolicy throuah {a) employving extemal (i) public affairs companies,

(i} sirgtedic consultancies and (i) corporate communicalions finms. (b external

marketing and ic) oiher acltivities in each of the last 10 vears, | 23757

Dear Mr. Halfon

Iwrite in relation to the above parliomentary guestion.

() () Nil
(a) (i £16,000
(a) (i) Nil
(b] Nil
(c] Nil

Yours Sincerely,

Lr. Jonathon Ritey
Direcior General & Masier

i B
TOWER OF FORY
LONDON LEEDS NELSON



SIR JOHN SOANE'S MUSEUM

13 LINCOLN'S IRN FIELDS - LONDON WC2A IBP

TELEPMONE Qa0 7408 2107 FACSIMIIE 020 7831 31957

11 November 2010

Robert Halfon MP
House of Commons
London SWI1A OAA

Dear Sir,
In response to your question;

Robert Halfon|Harlow|To ask the Secretary of State for Culture, Olympics, Media and $port,
how rmuch his Department's agencies and non-departmental public bodies spent from the
public purse on influencing public policy through (a} emptoying external (i) public affairs
companies, (if) strategic consultancies and (iii} corporate communications firms, (b) external
marketing and (c) other activities in each of the last 10 years.|23757

The answer from Sir John Soane’s Museum is as Tollows.
NIL

Yours VT,

Tim Knox
Director
020 7 440 4261
tknox(@soane.org.uk

MWATEOAN O I!“
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SPORT
ENGLAND

Crestng sporting opporfurdiies i every communit
¢! 3

Raobert Halfon MP
House of Commons
London SW1A OAA

19 November 2010

Parliamentary Question 23757

Lam writing in response 1o the parliamentary questior: which you tabled in Noverber
2010 requesting the information below.

To ask the Secretary of State for Culture, Olympics, Media and Sport, how much his
Department's agencies and non-deparimental public bodies spent from the public purse
on influencing public policy through (2) employing external (i) public affairs cormpanies, (i)
strategic consiltancies and (i) corporate communications firms, (b) external marketing
and (c) other activities in each of the last 10 years.

The Minister for Sport and the Olympics advised that | would write to you 1o detail the
information requested.

FPQ 20272

I can confirmn that given our role as a Non Departmental Public Body and in accordance
with guidance from our parent department, the Department for Culture, Media and Sport,
Sport England does not seek 1o influence public policy. As a result we have not spent any
pubslic funding on influencing public policy,

[ hope this respense satisfies any concern you may have had,

FPlease do not hesiiate to contact me shoukd you need further information or clarification.

Jennie Price
Chief Executive

CC: Department for Culture, Media and Spori - 2-4 Cockapur Strect, London SW1Y 50DH




Milibank call _ visit

London SWIP 4RG +44 {0) 20 7887 8000 www.tate.org.uk
fax
+44 (0] 20 7887 80G7

7 December 2010

Robert Hallon MP?
House of Commons
London, SWI1A OAA

If’. ;_‘
Following instructions from the Department for Culture, Media and Sport, T am responding on
behall of Tate to your Parliamentary Question:

Robert Halfon (Harfow): To ask the Secretary of State for Culture, Otympics, Media and Sport,
how much his Department's agencies and non-departmental public bodies spent from the public
purse on influencing public policy through {a) employing external (i) public afTairs companics.

(i) strategic consultancies and (iii) corporate communications firms, (b) externai marketing and
(¢) other activities in cach of the last 10 years. (23737)

Over the past 10 years, Tate has not spent any funds on external public affairs companies,
stralegic consultancies, corporate communications firms or external marketing firms with the
aim ol influencing public policy. Tate does regularly engage marketing and communications
companies Lo assist with exhibitions marketing and capital projects; however these are not with
the purpose of influencing public policy,

AtdifTerent times, any number of stalT might be involved in discussing aspects of culturad policy
with ministers or efficials as part of the normal [ulfilment of their roles. The nature and volume
ol any such discussions depend on the issues under consideration by policy makers at any point
i tine. Discussions take place concerning issues ranging from. for example, cultural lnding,
projects, inifiatives and philanthropy, to the introduction of new schemes such as Immunity from
Seizure,

A copy ol this Tetter has been sent to the Department for Cutture, Media and Sport and will be
placed in the libraries of both Houses,

e . 4

Sir Nicholas Serota
1Director

¢ Adana Cortis, Public Engagement and Recognition Unit, 1DCMS



Mark Camley
Chief Executive

THE
ROYAL
PARKS

Robert Halfon MP
House of Comumons
London, SW1A 0AA

22 November 2010

: ol Mr é(&(ﬁw«!

THE ROYAL PARKS - PARLIAMENTARY QUESTION ABOUT SPENDING
PUBLIC MONEY TO INFLUENCE PUBLIC POLICY

You recently tabled a parliamentary question: To ask the Secretary of State for
Culture, Olympics, Media and Sport, how much his Department's agencies and non-
departmental public bodies spent from the public purse on influencing public policy
through (a) employing external (i) public affairs companies, (ii) strategic
consultancies and (iii) corporate communications firms, (b) external marketing and
(¢) other activities in each of the last 10 years. | 23757]

I am responding on behalf of The Royal Parks (ITRF) which is DCMS’s only Agency.
The Royal Parks has engaged public affairs companies and corporate
communications firms and has undertaken external marketing and other activities;

however none of this activity has been undertaken with the objective of influencing
public policy.
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MARIC CAMILLY
Chief Fixecutive

The Old Police House, Hyde Park, London W2 20U Tel: 020 7298 2066 [ax: 020 7298 2005
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T4 (0 20 7TE0 TEABD
Fr+44 (0 20 7766 1351
www, iikad.orguk
ikad@ukad.org.ui

Robert Halfon MP
House of Commons
London

SW1A OAA

15 November 2010

Dear Mr Halfon

I am writing 1o provide information requested in the Partiamentary Questions that you tabled on 10
November 2010:

To ask the Secretary of State for Cuiture, Olympics, Media and Sport, how much his
Department’s agencies and non-departmental public bodies spent from the public purse on
influencing public policy through (a) employing external (i) public affairs companies, (ii)
strategic consultancies and {iii) corporate communications firms, (b) external marketing and
{c) other activities in each of the last 10 years. | 23757

UK Anti-Doping has not employed external pubile affairs companies, strategic consultancies,
corporate communications firms or conducted external marketing in order o influence public policy
since the organisation was established on 14 December 2009.

Yours sincerely

Andy Parkinson
Chief Executive

Ce: Department of Culture, Media and Sport

8343188



LI B3 RA 1 COUNCIL 1G Little Portland Street
London WIW 710G
LOTTERY FUNDED T 544 {0)20 7861 7861
F 344 (0120 7861 7682
info@ukfilmcouncil.org.uk
wiww.ukifimeouncil.org.uk

15 December 2010

Robert Halfon MP
House of Commons
tondon SW1A OAA

Parliamentary Question ref: 23757: influencing public policy

| have been asked by the Department for Culture, Media and Sport to write to you direct to answer
your recent Parliamentary Question regarding influencing pubtic policy.

| should first of all apologise for the time it has taken to answer this question. The UK Film Council is
currently in the process of being abolished and, for reasons you wili understand, this is taking up
nearly all of the my senior team’s time,

In answering this question { am mindful of the DCMS guidance for PQs, which states that NDPBs
should provide as much information as possible up to the £800 disproportionate cost limit.
Therefore whilst | have of course sought to answer this guestion as comprehensively as possible, you
will appreciate that there are genuine resource constraints,

The question is:

Robert Halfon]Harlow | To ask the Secretary of State for Culture, Olympics, Media and Sport, how
much his Department's agencies antd non-departmental public bodies spent from the public purse
on influencing public policy through (a) employing external (i) public affairs companies, (ii)
strategic consultancies and {iii) corporate communications firms, (b} external marketing and (c}
other activities in each of the [ast 10 years.

The table below provides our answer,

2001/02 £82,343.88
2003/04 £65,062.35
2004/05 £60,996.14
2005/06 £54,115.57
2006/07 £28,200.00

| am copying this letter to DCMS so that they can place copies in the library of both Houses.

/
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Tim Cagney

Managing Director '




From the Direclor
Sir Mark Jones

Victoria and Albert Museum Phone +44 (0)20 7942 2171
South Kensington Fax 444 (0)20 7942 2162
London S\W7y 2R1 Email  markjones@vam.ac.uk

Robert Malfor MP
House of Commeons
London

SW1A 0AA

16 November 2010

D.A?-Gf M r H‘&N’O\/\

lam writing in response to your Parliamentary Question 23757, To ask the Secretary of State for
Culture, Olympics, Media and Sport, how much his Department's agencies and non-departmental
public bodies spent from the public purse on influencing public policy through (a) employing
external (i) public affairs companies, (ii) strategic consuitancies and (i) corporate
communications firms, (b) external marketing and {c) other activities in each of the last 10 years.

The Victoria and Albert Museum has spent nothing via these means to influence public policy
aver the last 10 years.

Vi s

cc. Alana Curtis, Public Engagement and Recognition Unit, DCMS

Swilchboard +44 (0)20 7942 2000
Visil wwwwvarm.ac.ul



VisitBritain

Robert Halfon MP 1 palace Streat
House of Commons London SWIE SHX
Westminster T: +44 (0)20 75781000
London SW1A 0AA F: 444 (0)20 7578 1001

visithritain,org; visitbritain.com

DL: 020 7578 1020
E: sandie dave@visitbrilain.org

25 November 2010

Dear Mr Haifon,

Parliamentary Question 23757
| write regarding your recent parliamentary quastion to which [ understand the Department have
responded directly, and asked me to reply on hehalf of VisitBritain as one of their NDPBs.

To ask the Secretary of State for Culture, Olympics, Media and Sport, how much his
Department's agencies and non-departmental public bodies spent from the public purse on
influencing public policy through (a) employing external (j) public affairs companies, (i) strategic
consultancies and (ili) corporate communications firms, (b} external marketing and (c) other
activities in each of the last 10 years.

VisitBritain do not employ extemal public affairs companies, strategic consultancies or corperate
communications firms, or undertake external marketing to influence public policy.

VisitBritain is responsible for marketing Britain overseas and developing Britain's visitor economy.
Part of our role as Britain's national tourism agency is to advise the Minister and public bodies on
mallers affecting tourism. In this regard, we play a vital role as a trusted, expert advisor on non-
devolved and international tourism matters, and by educating, informing and representing the
views of a fragmented and diverse industry. In particular, we are currently working towards
showcasing Britain and maximising the tourism benefits in the run-up to the London 2012
Olympic and Paralympic Games and beyond.

Many of our activities to support our advisory role are at no cost to the public purse other than
staff time, and to retrieve information relating fo other activities would incur a disproportionate
cost. We do not hold financial data electronically prior to 2003,

| wauld be happy to arrange a meeting to talk through our work in more detail if that would be
helpful.

Yours sincerely,

Sangie. bone

Sandie Dawe MBE
Chief Executive
VisitBritain

VisilBritain ~ Incorporated under the Development of Tourism Act 19689 as British Tourlst Authorlty




Robert Halfon MP?
House of Commons
Westminstey
London SWIA 0AA

15 November 2010

Dear Mr Hallon,
RE ParBiamentary Question 23757

Parile regarding your recont parliamentary question 10 which | understand that the
department have responded direetly 1o their part and asked me 1o reply on behallolihe
Wallace Celicction as one of their non-departmental public bodies:

Yor sk the Seereiary of Staie Jor Culture, Olympicy. Mediu aned Sport, hine much iy
Bepariment's agencios and son-departmental piblic budies speat from the Juhlic mrse
o influencing public policov Broagl far coplivine exierna 10 public qffairs companies.
o stvaiegic consilioneies aad (i5) corporate commmicarions firis thiexternad
marketing wnd (o} other wetivities in each of the Jast 1 years 23737

The Wallace Colleation has not spest any money Irem the public plvse o intinencing
public policy thrangh any of the mueans noted above,

Yours sincereiv,

Ravalid Savill

Divecton




